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One seventh, US$1.5 trillion, of the U.S. econoodaly is devoted to the healthcare business, whadt Pa
Zane Pilzer refers to as the "Sickness Industibwever, by the year 2010, an additional US$1lidrill

of the economy will be devoted to products andisessthat keep us healthy, make us look or feeéhet
slow down the effects of aging, and prevent dise&sen developing altogether. The implicationghed
shift to proactive wellness are far reaching frosalth to beauty to food to medicine.

Healthcare is a misnomer, as this one-seventheoétionomy is really devoted to the sickness busines
defined in the dictionary as “ill health, illness, disordered, weakened, or unsound condition, or a
specific disease”.

The wellness business is proactive. People valiyntaecome customers — to feel healthier, to reduc
the effects of aging, and to avoid becoming custsméthe sickness business. Everyone wants & be
customer of the earlier-stage approach to health.

Sickness industry: Products and services provided reactively to [geath an existing disease, ranging
from a common cold to existing cancerous tumoursese products and services seek to either treat th
symptoms of a disease or eliminate the disease.

Wellnessindustry: Products and services provided proactively tolthggeople (those without an
existing disease) to make them feel even healtdmer look better, to slow the effects of aging, @r t
prevent diseases from developing in the first place

Most of the one-seventh of the US (and elsewheatelt @opulation that work in the healthcare indystr
today focus on treating the symptoms of diseadeerdahan on preventing disease. This is because it
more profitable for medical companies to researchdevelop products that create customers for life.

It is now possible to examine a person’s DNA anedpt his or her probability of developing certain
diseases. Using this information, a wellness pnérgeur could target specific exercises, food,nvitg
and supplement-based therapies — adding yearghrgbantity and quality to the life of the client.

All of the five following characteristics apply tthe emerging wellness industry that underpins its
sustainable viability and vitality:

1. Affordability. This will be supplemented with wakss insurance.

2. Legs. The ability to walk off the shelf withoutgonotion once a critical mass of people use the
products. Marketing graveyards are filled with gwots that stopped selling the minute their
promotion had stopped.

3. Continual consumption. It costs more than US$H@ay in promotion and advertising expenses
to get consumers to try a new product, and thattpusee if they like it. Example, once people
buy an new personal computer (PC), they typicdlgntwant a new printer, a better monitor, a
faster Internet connection, and so on. Ubiquifmesiucts must be continually consumed in order
to succeed.



4. Universal appeal. In order to become a mass-mak&ness that changes the way in which we
live, especially with the high cost today of custwraducation, the product or service must be one
wanted by virtually everyone who learns about it.

5. Low consumption time. Busy consumers must have torenjoy them. At the time they became
widespread, most of today’s ubiquitous productsaddition to being enjoyable, actually saved
the consumer time.

Wellness is a pervasive industry that won’t go away

First, are wellness products and services affoefabloday, healthy food is available not only imltre
food restaurants, but in most eating establishmerstgshey add affordable, healthy alternativesheort
menus. Personal trainers now work by the houdémens rather than for only one celebrity, andigual
vitamins and supplements are new readily availeltleout having to grow or mix them up yourself.

Second, do wellness industry products have ledga/atk off the shelf on their own” without continued
promotion? Wellness industry products and servigese perhaps the strongest legs of any product or
service, as people immediately notice when somdwms a wellness experience and are anxious to
duplicate their results.

Third, are wellness industry products and servimedinually consumed? By their very nature, vitasni
exercise, food, and other wellness products andicesr are perhaps the most continually consumed
products and services in our economy. For exangulee people start exercising to lose weight, they
often start taking dietary supplements and seetwidnealthier cuisine.

Fourth, do wellness products and services have\eensal appeal? Every human being, no matter how
healthy or fit, wants to be even healthier and niibre

Fifthly, and last and perhaps most important iressg both the short and long-term prospectshier t
wellness industry, do consumers have availableitine it takes to consumer most wellness produatls an
services? The answer to this question bodes welthfe entire economy as well as for the wellness
industry.

The growth of our modern economy depends on consuspending their increasing disposable income
on luxury goods that soon become necessities.néreasing amount of the growth in consumer demand
today is for entertainment and services rather fbephysical products.

Wellness products and services represent the ectpisof consumer spending that does not take tiome
enjoy. Money spent to make a person feel strorgyaile better, look younger, or feel healthier giel
rewards that are enjoyed every moment of every-day the job, at home, and at every moment in
between.

It is clear that wellness is about to change oweslias much as did the automobile or the personal
computer.



WHY WE NEED a REVOLUTION :

Why would intelligent people spend time and mor@ynprove their lives in every area except the one
in which they most obviously needed improvement?d Anore significant, what should a person who is
unhealthy and overweight do to begin taking contifotheir life? Good health is more important than
any riches that one might acquire.

The major reason so many people are unhealthy andoese has more to do with economics than
with biology.

Incredible powerful economic forces are preventpepple from taking control of their health and
actually encouraging them to gain weight — fora@paewerful that nothing short of a revolution vk
able to stop them.

It may be impossible to take control of their hiealntil they first understand the US$1 trillion tband
US$1.5 trillion medical industries that represermjuarter of the US$10 trillion national economyheT
food and medical industries of most developed ecoe® now represent a quarter of those economies.

The effects of obesity and poor health go far beyaperson’s mere appearance. In our new millemniu
we have replaced racial and gender discriminatidh a/new kind of discrimination based on a person’
weight and appearance.

Despite the fact that we are enjoying the greaeshomic prosperity ever known to humankind, 61% of
the US population is overweight, and a staggeriigo 2are clinically obese. Both of these figures
increased 10% in just five years (from 1994 to )988d obesity has almost doubled since the 1970s.

When a person is fat — not just 15 pounds (7 kdotg) overweight, but clinically obese — it is h&wd
find a job, a relationship, or the energy to staytap of the everyday demands of even a simple life

Even most people of normal weight are unhealthoalgh they often don’t know it. Modern medicine
tells them to accept headaches, stomach distresly, fain, fatigue, arthritis, and thousands of othe
common ailments as inevitable symptoms that affistaging population.Yet these ailments, like
being overweight and obesity, are the direct resulbtf a terrible diet.

HOW ECONOMICS PERPETUATES OBESITY AND MALNUTRITION

Economics is largely to blame for this state ofamff. A powerful trillion US dollar food industry
bombards us with messages calculated to make usne and more of the worst food possible.
Unfortunately, 90% of the food industry is repreaseby processed food and restaurant trade.

One of the great scandals of the junk-food cultarthe extent to which its most enthusiastic prarst
personally avoid the very products they are pushiipreover, many of the emotional and medical
challenges some people face today from controlling’'s temper to depression to cancer, are as much
products of these junk-food companies as are frpzara and low-fat cookies.

These food companies do something even worse trgeting lower-income, unhealthy, overweight
consumers for their products. Once the targetadlgturies the product and becomes a customer,
company chemists ensure they will never be satisfiéh eating just a healthy amount of it.



If we give you any item of processed food, you atredways crave for more and more of the same item
because the chemical flavourings have been altereshsure that “nobody can eat just one” of them.
This chemical alteration causes great over-consomppromoting obesity and destroying the natural
tendency of our taste buds to seek variety in wieaeat.

The human body required a daily intake of 13 esslenitamins, most of which the body cannot
manufacture on its own. These vitamins, along vaéntain minerals, are necessary to sustain the
millions of chemical reactions our bodies perforacte day. Eating a variety of fresh fruits and
vegetables throughout the day gives us all of Weheed, and our bodies are naturally programmed to
seek out the different types of natural foods wunee. But, the majority of Americans (and elserehe
are not getting the minimal amount of these vitaa@nd minerals that their bodies require becausieeof
chemical alteration of the processed and fast foloels consume.

Over the short term, these deficiencies manifesindelves as mood swings, lack of energy, joint,pain
failing eyesight, hearing loss, and thousands leéioailments that medical science tells us to dgowéh
advancing age. Over the long term, these defi@srnmause major illnesses like cancer and hearasés

HOW ECONOMICS PERPETUATES SICKNESS

Just as obese consumers are the target market &ddd companies, physicians are the target mafket
the medical and pharmaceutical companies. Patieogsve the drug or treatment that is most proliga

for the supplier of the treatment, the health insge company, and, in some cases, even the indlvidu
physician. This may or may not represent the Ipestlical treatment available. Doctors typically
prescribe completely different treatments for thme ailment depending on which drug company has the
dominant market share in their region.

There are enormous business promotional opporégniti educating consumers about the prescription
drugs they are already taking: how to obtain adBwe prescription drugs that are more effectiessl|
expensive, have fewer side effects, or all three.

In recent years the pharmaceutical companies hawesl lthe same advertising firms as the food
companies and have begun direct image-based aingrto consumers.

1. It is more profitable for medical suppliers to puod products consumers use for the rest of their
lives than to make products that a consumer migig only once. Invariably, this means
spending research and development funds on prothatigreat the symptoms of diseases rather
than the causes or the cures.

2. The third parties paying for most medical treatrmentinsurance companies, and, ultimately,
employers — do not have a long-term financial stakiée health of their employees. Individuals
bear little or no direct responsibility for theiredical expenses, and almost all expenses to
prevent illness (e.g., exercise, vitamins, nutnidlb supplements) are disallowed for
reimbursement.

NO SOLUTION IN SIGHT
Although there was obviously no direct conspiragween the US$1 trillion food industry (which

causes most of the problems) and the US$1.5 ftrillieedical industry (that treats just enough of the
symptoms to get the target consumers back to wadkcansumption), the economic effect was the same



as if these two industries, which represent a quast the economy and a quarter of all jobs, were
conspiring against the American consumer in thetmsiosster fashion. No politician is going to tatkes
lot on and expect to get re-elected.

The thousands of companies that comprise the U8Bdnt US food industry and the US$1.5 trillion US
medical industry are governed by universal lawsamnomics that cause them to act in concert agithou
they were part of a vast nefarious conspiracy. yT¢gach must grow the amount of sales to each egisti
customer to enable them to deliver higher retusrghtareholders.

77 million Americans (27%) are clinically obese at®¥4 million in total (61%) being overweight and
unhealthy because they lack the resources, infasmatnd motivation to safeguard their most presiou
asset: their wellness.

AN ECONOMIC SOLUTION TO AN ECONOMIC PROBLEM

The non-overweight 39% of the population are eaangd living healthier lives than ever before in
history.

This group has quietly embraced a revolutionary m@proach — to diet, to exercise, to vitamins, to
nutritional supplements, to medical care, and, nmopbrtant, to the aging process itself.

Everyone, no matter how health or fit, wants toelsen healthier and more fit. Everyone wants td loo
and feel more youthful.

The nascent wellness industry today encompasses gbthe following businesses:

Vitamins.

Nutritional supplements.

Cosmetic plastic surgery.

Voluntary eye surgery (LASIK, radial keratotomy).
Cosmetic dermatology.

Genetic engineering (sex selection and fertilith@acement).
Cosmetic and reconstructive dentistry (caps, imgha
Preventative medicine.

Medical Savings Accounts.

High-deductible (wellness) health insurance.

Fitness clubs (including trainers).

Fitness and athletic equipment.

Voluntary pharmacy: for impotence and for haigrewth.
Health food products.

Health food restaurants.

Weight loss products.

The main agenda is to teach how to prevent diseagersus just treating the symptoms of disease.



HOW TRADITIONAL WESTERN MEDICINE (ALLOPATHY) REJECT ED WELLNESS:

In the twentieth century, scientific discoverieskied disease and aging to food and exercise. 08,19
Polish-born biochemist Casimir Funk discovered thate were four ammonia-based substances vital for
life, which he called “vital amines” or “vitamins”.

In the late nineteenth and early twentieth censurigcientists became international heroes as they
eliminated, one after another, the major diseassshiad been the scourge of humankind (e.g., smallp
tuberculosis, typhoid, polio).

Emboldened by this success, and partly to distsigthemselves from charlatans practicing magic more
than medicine, Western medical science began artiygeejecting age-old treatments and cures whose
function could not be scientifically explained netthen-current level of technology.

The basic unit of biology, the cell, is about 20crameters in diameter. It takes about 10,000 human
cells to cover the head of a pin. For physicaboea, an optical microscope cannot resolve twotpoin
that are closer together than approximately onediahe wavelength of the illuminating light — aad
individual bacterial cell, for example, is approxsitely one-tenth the wavelength of visible light.

Today we know that the critical biochemical funoBoperformed by exercise, vitamins, minerals, and
nutritional supplements take place on a molecukrsws a cellular level. And because each cell is
composed of trillions of molecules, these functioasnot even be detected with an optical microscope

Until the relatively recent invention of the elemtrmicroscope, which is still not as widespreadhas
optical microscope was in the 1800s, scientistewerable to study the molecular structure of catid
how they function.

This led most Western medical school training tdually ignore, still to this day, the importancé o
nutrition and the effects of vitamins, mineralsg aratural supplements.

Meanwhile, during the twentieth century, while Wesérn medicine was ignoring the importance of
diet and exercise in preventing disease and aginiipe amount of exercise performed by individuals
declined due to labour-saving devices in the homend to machines in the workplace. The quantity
and variety of vitamins and minerals in our diets @clined as food became more processed and less
varied. And the percent of fat in our diets increged by 75% - from about 20% of our calories in
1910 to about 35% of our calories today. These anather factors contributed to the epidemic in
obesity and ill health we have today in the Unitectates and other advanced nations around the
world, sowing the seeds for the wellness revolutidhat is about to take place.

THE WELLNESS REVOLUTION IS ABOUT MORE THAN JUST MAWNG MONEY
Economically, we live in halcyon days that havedarpassed the wildest dreams of our forebears.

Yet due to our plague of obesity and ill health, lvegin this millennium with more human unhappiness
than at any time in our history.

Fully 61% of Americans are trapped within their opnson of being malnourished and overweight, and
almost half of those, about 27%, are clinically sdbe overweight to a point where they are hopelads
have no idea where to turn for help.



These American are malnourished to the point whieeg live with constant headaches, arthritis, and
hundreds of other ailments — ailments that medisimengly tells them to accept as symptoms of
advancing age. Medical companies sell them b#limi dollars worth of products (e.g., aspirin,

laxatives) that treat only their symptoms whiledgng their cause. A similar situation exists ire$tern
Europe, Taiwan, and most other developed nations.



UNDERSTANDING and CONTROLLING the DEMAND for WELLNE SS

The current boom in wellness products and serviedseing driven by another boom that occurred
between 1946 and 1964 — the baby boom — which septe about 28% of the US population but
accounts for about 50% of the US$10 trillion ecogom

The birth rate of American citizens increased ditacably after World War 1. Between 1946 and 1964,
approximately 78 million children were born in thimited States. In contrast, in the same amount of
years just prior to 1946, only 50 million births neerecorded. And in the same amount of years
immediately following 1964, despite a much largepplation base, only 66 million births were
recorded.

This huge bulge in the US population is generadifemred to as the baby boom, or the baby boom
generation.

One of the most important truths about boomerkas they are still the youth market. In their eamnd
twenties ... boomers created the youth market. A&y #mter their forties and fifties ... boomers are
proving the youth market to be a state of mindeathan a stage of life. Most boomers still limethat
state, refusing to adopt the attitudes and lifestfltheir parents. Businesses savvy enough &rrdate
what boomers want will catch a wave of consumeratedrthat will be the ride of a lifetime.

Most of the current US$200 billion in wellness sadee to boomers born closer to 1946 rather than to
those born closer to 1964. Over the next 10 yalarse, boomers will increase their spending ontegs
wellness-based services from approximately US$2(i6rbto US$1 trillion or more. This growth will
come partly from the demographic expansion of tlaeket (age range of boomers shifting from ages 38
to 56 to ages 48 to 66) and partly from sales dgnosite to improvements in the efficacy of wellness
based products and services.

Hundreds if not thousands of better wellness-bgsetiucts and services are coming out of the

laboratory during the next 10 years. This listlides improved types of vitamins and minerals, new

supplements like Echinacea that ward off colds disdases, and natural hormone anti-aging crearhs tha
truly retard wrinkles and impart youthful vitalitg the cells they touch.

By 2010, Generation X, those born between 19651882, will be entering their most productive and
highest spending years. This and subsequent demerawill take the boomer-established proactive
approach to wellness and aging as standard metfioa¢dure.

The current sickness-based health insurance systdmaing replaced for many Americans by a new
wellness-based system that will pay for weight otidm, exercise plans, nutritional advice, vitamins
minerals, smoking cessation, and hundreds of atkéness-related or preventative treatments.

But the main reason that wellness sales are grosonigst is because of what happens once consumers
of any age have their first wellness experiencéey ttypically become voracious customers with an
unlimited appetite for more wellness products agndises.

Savvy retailers of every product or service knowtth purchase by a satisfied customer is just the
beginning, rather than the ending, of their reladiup.
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A transaction may start agjaantity demandavhich reflects the consumer’s demand for a lasggply of
an existing product, then progress qoality demandwhich reflects the appetite for a different or
improved kind of product.

The more emotionally detached you are from youregméneurial marketplace, the easier it can
sometimes be for you to understajubntity demanandquality demandand how to navigate between
them to create constant, ongoing demand.

Ignoring quality demands one of the biggest mistakes made by new emnegors, particularly in areas
of new technology like wellness. Many entrepresebegin with a lower-quality item — hoping to
improve the quality and increase the price as thelg their business. This is short-sighted.

The most successful wellness companies today metwéaor distribute the highest-quality (which ofte
means the highest-priced) wellness products amvitssr

Thanks toquantity demandnd quality demand satisfied wellness customers are beginning #inite
consumption of products and services that havepthential to improve every aspect of their lives fo
every moment of their lives. More than any otteatdr, this unlimited propensity to consume welines
products and services will take the industry to U8#lion and beyond by 2010.

New technology makes workers more efficient, cagistructural unemployment, but over time, the
displaced workers end up producing new productssandices that add to society’s overall wealth.e Th
only thing new about this process today is the dpeegh which it is occurring. This process is
expanding the size of the economy, enabling newstiges, such as wellness, to expand at enormous
rates.

The wellness industry is poised to become the S$1 trillion sector of the US economy because
everyone, no matter how fit or how healthy they ar@nts to be healthier and fitter.

The wellness industry is poised to become the h$1 trillion sector of the economy because it
contains the five distinct characteristics of psiva industries:
1. Affordability,

2. Legs,

3. Continual consumption,

4. Universal appeal, and, most important,
5. Low consumption time.

Wellness products and services represent perhapmti sector of consumer spending that does ket ta
time to enjoy.

Until now, most people were told to accept their winess deficiencies as part of the aging process,
as though there were nothing they could do about #m.

One of the fastest growing sectors of the wellneskistry today is the vitamin and nutritional
supplement business. But until very recently thisiness was limited almost entirely to treating
sickness.

In the twentieth century it was discovered thatehere 13 essential vitamins required to maintaiodg
health that generally cannot be manufactured inbitdy. More recently, it has been discovered that
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these same vitamins can prevent disease from demglanake us feel “better than well”, and evemwslo
the aging process itself.

Today, almost 50% of Americans take some sort dfittanal supplement, and industry sales for these
products exceed US$70 billion. Yet the vitamin amderal industry has barely scratched the surfdice
what is possible, for we are just beginning to ustdnd the biochemistry that explains how vitamins,
minerals, and other supplements work.

When it comes to understanding how our cells funabn on a molecular level, we are where the
sickness industry was prior to the nineteenth centy — we know that many wellness products and
services work, but we do not yet fully understand Wy many of them work.

Many potential customers have never even heardetihess products and services, let alone tried them
Customers who try a wellness product or servicerawt a positive experience usually open their siind
to trying other wellness products and services.

For too long, medical science has told people fgeekand accept chronic pain, declining health, and
reduced energy levels as they age — partly becaussey doctors have only rudimentary training in
nutrition and partly because the ultimate payergroviders of medical services (in the US — empisye
do not have the proper financial incentives to fuaywellness. Employees will leave before benedits
wellness products kick in to reduce health cosasttie US employer has to pay.
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WHAT YOU NEED to KNOW ABOUT FOQOD :

Most of the immediate demand for wellness, and med#ihess products themselves, exist today because
of two major problems with food.

In addition to enjoying food because it tastes géatinan beings require food for three purposes:

1. Energy. Fuel (calories) necessary to perform eslevork and to simply allow the heart, lungs
and other organs to function.
2. Building Blocks. Raw materials (e.g., proteins,stnminerals) used to manufacture blood, skin,

bones, hair, and internal organs; the human bodgnstantly replacing and renewing every cell
on a daily to monthly basis.

3. Catalysts. Chemical compounds (e.g., vitaminsymes, and some minerals) necessary to
facilitate the chemical reactions that convert fatd energy and into bodily organs.

Human beings require food for energy every few boamd require specific foods that function as
building blocks and catalysts on a daily or semiydaasis. Our bodies are biologically programnted
immediately sense when energy is needed — we exmerihunger pain. Unfortunately, we usually
become aware of missing building blocks or catalystly when our bodies become ill from these
deficiencies.

Our bodies are also biologically programmed to smeékfoods containing the highest amounts of energy
Foods containing the highest amounts of energy, (gugar, fat) taste the best.

The successful exploitation of our biological progamming by the entrepreneurs and commercial
providers of our food supply is the major cause obbesity and ill health in the developed world
today.

The United States is the poorest of the develo@idms when it comes to health — US citizens age th
most obese and spend three times as much moneyeditah care than their European or Asian
counterparts. This massive difference, not judhin cost of medical care but also in the unhaggsine
caused by poor health, is the result of havingrébte diet.

There are two major problems with diet of most peop
1. We eat too much. Fully 61% of US citizens are oxght.

2. Most are not getting the minimum amounts of buddiiocks and/or catalysts that our bodies
need.

All food consists of one or more of six nutrienteggories:
Water.

Carbohydrates (contained in sugars, breads3, etc.
Lipids (contained in fats, oils, etc.).

Proteins (contained in meat, fish, eggs, vedesaetc.).
Vitamins (contained in fruits, vegetables, etc.)
Minerals (contained in fruits, vegetables, etc.)

o0~ IWN
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To understand how these two problems of overeatmypoor nutrition were created, and to understand
the entrepreneurial opportunity to cure these @] it is first necessary to understand how odidso
process food into energy and living matter.

Digestion begins when food enters your mouth amdtssteing broken down by your teeth and the
enzymes in your saliva. Then chemicals in youmstth go to work digesting the food into its six
nutrient categories.

THE OPPORTUNITY IN WATER

The human body is composed of about 60% water eqdines a minimum of two quarts (2 litres) of
fresh water per day. It is estimated that 75% afeficans are chronically dehydrated and that 37%
mistake thirst for hunger. A mere 2% drop in bedter can trigger fatigue and mental dysfunctiés.

a preventative measure, drinking five glasses demdaily decreased the risk of colon cancer by 45%
the risk of breast cancer by 79%, and the riskadder cancer by 50%.

If possible, and if it will not interfere with gatg your minimum daily water requirement, you shbtrly
to avoid drinking this water during mealtimes. Tdteemicals in your stomach become less efficacious
when diluted, and this can cause valuable nutrienégash through versus being absorbed by your.body

One of the simplest wellness business opportunities providing consumers with clean, healthy
water at convenient times and locations throughoutheir day.

And this does not mean reverse osmosis. Hado RésEaundation have found reverse osmosis treated
water to be clinically dead, and Dr Hulda Clark Hasnd the chemical residue from the membrane
typically employed as carcinogenic, namely lantdasias found in yttrium and/or ytterbium.

HOW WE OBTAIN AND BURN CALORIES

The energy contained in specific portions of food ¢he energy needs of the body are both measured i
units called calories. The number of calories padicular food can be measured by burning a welgh
portion of the food and measuring the amount oft pgaduced. It is also possible to measure the
number of calories burned by a particular physacdivity, from sleeping to jogging up a steep hill.

Of the six nutrient categories, only carbohydraiesalories per gram), lipids or fats (9 calories p
gram), and proteins (4 calories per gram) provitkrgy.

The human body requires approximately 2,200 cadafesnergy per day for a woman and 2,900 calories
per day for a man. A person doing daily athlekereise requires more calories per day than a sagen
person. At any level of activity, the human bodsesl about 65% of its energy for basal metabolic
functions like breathing and pumping blood.

When you daily intake of calories exceeds youndadldily requirements, the body converts these &xce
calories into fat, which is then stored throughthw@ body. A normal amount of fat, typically betwee
15% and 25% of body mass, is important for hunddsodily functions. These functions range from
maintaining temperature to absorbing fat-solubkanains to cushioning vital organs. If you have too
little fat in your systems, the body will begin testively breaking down muscles and internal osgam
meets its requirements for energy.
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However, when you consume more calories than tllg hees over a period of time, your body starts to
store excess fat in visible places. This exceseftan first appears in the stomach on a man arttia
thighs on a woman. Excess fat is associated \aiijufe, heart disease, cancer, and hundreds of othe
life-threatening disease.

Excess stored fat should be converted back intrieal when the body next requires more energys Thi
does not typically occur today for four main reason

We consume available carbohydrate calories be&drediories.

Our bodies tell us to look for more food beforengsstored reserves.

Readily available food causes our metabolism toilsta at the higher fat level.

The type of food we eat today is different thamvés when our biological formula for energy
storage was developed.

PwppPE

First, just as a hungry person consumes the madtlyeavailable source of food, the human body gbva
consumes the most easily convertible source ofggnedf the nutrients containing calories, molesué
carbohydrates are the simplest in form and thusttaeeasiest for the body to quickly convert into
energy. This is why people crave carbohydratesnwhey haven’t eaten for a while or immediateleaft
performing strenuous exercise.

In contrast, molecules of fat are more complex ggliire additional energy and additional time to be
converted into energy (or burned). The body alwlapks to available carbohydrates first for energy
before it begins to break down ingested and theredtmolecules of fat.

Second, when a person needs energy, he or sheenqes hunger (typically for more carbohydrates)
long before the body turns to its stores of exdass This biological programming served us well in
prehistoric times — telling prehistoric humans &eg eating (and eating and eating) when food was
plentiful before drawing on his/her stored reserves

We are biologically programmed to eat each meal abough it were the last one we are going to get
for a long time — and in many cases it was, befofeumankind learned how to preserve foods, to
farm, and to domesticate animals.

We also eat much faster today than our parents gitlen people often sat around the table for lang t
periods to share conversation.

It typically takes 10 to 15 minutes from the time mgest food until our hunger becomes sated -ighis
why you are sometimes no longer hungry at a restdwvhen an entrée arrives late.

When you take time between courses or bites tostligeur food, your hunger becomes satisfied with
only the amount of calories you require. But wigen eat quickly at your desk between appointments o
at fast-food restaurants, you often think you awadgny and keep eating even though you have already
ingested more than enough calories.

Third, when people put on additional fat, say 1hmus (7 kilograms) of weight during a vacation with
lavish meals, their daily basal metabolic requiretrfer calories increases. Where their hunger used
be sated with 2,500 calories per day, these pauplerequire approximately 3,000 calories in ordetr n
feel hungry — their body and appetite having redch@ew equilibrium at the heavier, +15 pound level
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As long as food is readily available and peopleehigo their stomachs (hunger) regarding how moch t
eat, their increased amount of weight will remain.

And fourth, the main reason that this stored excesfat may not be converted into energy calories is
because our food today is very different than foodvas when our biological program for storing
energy was developed — it contains much more falWhen our biological programming for food was
developed, our ancestors ate mostly a low-fat \a@et diet, with some game meats. And even those
foods that contained fat had much less fat thap tleetoday -game meats contain about 5% fat by
weight versus the 30% fat by weight contained todayn commercially produced and hormonally
treated domesticated animals.

Back then, fat was so rare and so useful thatasie touds evolved to crave it and the parts oathals
that contained most of it. Today, unfortunatehis sensory craving has been exploited by our food
suppliers.

In just the past century we have almost doubledg#reent of fat in our diets — from 20% of our cae
in 1910 to about 35% today.

This 35% average number belies the fact that otioms divided when it comes to health: Millioa

upscale Americans eat diets that have 20% or ledseo calories from fat, and millions more eag¢tdi

that have 50% or more of their calories from lieetatening fat. Most experts agree that our boalies
biologically programmed for a diet requiring ab@086 of our calories from fat.

CRITICAL IMPORTANCE OF PROTEINS, VITAMINS, AND MINRALS

The second major problem with the diet of most W&ens is that they are not getting the minimum
amounts of building blocks and/or catalysts thatrtbodies require.

Although most adults think of their bodies as fudiypwn, the individual cells that comprise theigamns
actually replace themselves on a daily to montbheslule.

Our bodies manufacture 200 billion red blood cebgh day, replacing all the blood in our body every
120 days. Skin is completely replaced every 1 modhths. It takes 90 days for old bone to be hmoke
down and replaced by new bone.

The cells that comprise these replacement orgamisicoover 100,000 different proteins made up of 20
different amino acids. Food supplies us with plamd animal proteins containing the amino acids tha
our bodies require as the building blocks of thigg tissue.

Without a daily supply of proteins, vitamins, andherals, no matter how much energy we get in the
form of calories, our bodies and minds deteriokeeause we are not able to fully replace the dgeilg
in our internal and external organs.

Food also supplies us with certain minerals we iregas building blocks to repair and regenerate our
living matter. There are 14 essential mineralsnesof which are required as catalysts rather tisan a
building blocks. Seven of these are major minemddsined as those of which we need more than 100
milligrams per day — calcium, chloride, magnesiyingsphorous, potassium, sodium, and sulphur. The
remaining seven are called trace minerals, suatoasnd zinc.
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In addition to supplying proteins and minerals agding blocks, food contains the 13 essentialmites

our bodies require as catalysts to convert fooa @mergy and to convert amino acids into bodilgues

A catalyst is a substance that must be presentafjypin a very small quantity, for a specific chieal
reaction to occur. For example, without vitamig Bhich is contained in green leafy vegetables and
unprocessed grains, our bodies cannot break doant phd animal proteins into basic amino acids. It
doesn’t matter how much protein you eat if your yedn’t convert it into the building blocks of your
living tissue.

When we don’t get enough protein, vitamins, andarafs, our initial symptoms include mood swings,
fatigue, nervousness, headaches, confusion, andlenugakness. Over the longer term, such poor
nutrition can cause cancer, hypertension, Alzhésmgisease, and many other diseases that we used tc
just accept as part of our aging process.

Modern medicine typically treats these problems wh drugs that focus on each symptom rather
than on the underlying problem, which is what we e or more correctly in the case of poor
nutrition, what we don’t eat.

Before you become alarmed that you're never goinget enough of all these critical nutrients, hsre
some good news. Our bodies require only a smaduatnof protein and a minuscule amount of minerals
and vitamins on a daily basis.

The human body requires approximately 46 grams @ltces) of protein per day for women and 58
grams (2.0 ounces) of protein per day for men.s Thiess than most people believe they need, shank
successful but misleading advertising campaignshieybeef and cattle industry. Ironically, meat and
milk products are actually a poor source of prote@tause they contain high amounts of harmful fats
compared to other protein sources such as fisk, bteads, and vegetables.

The human body requires 13 essential vitamins isages ranging from 60 milligrams per day for
vitamin C to 200 micrograms per day for vitamig(Blic acid). These quantities are naturally atbamt
in commonly available fresh foods.

Similarly, the 14 minerals we require are contaiimeftesh foods in more than adequate quantiti@806-
milligrams is only 3/1,000 of an ounce.

Now here’s the bad news.

Despite the relatively small amounts of proteins, itamins, and minerals we require on a daily
basis, and despite their abundance in natural foodsur biologically programmed need for these
substances is not being met by our modern food sulyp

As the price farmers received for basic food fdile profit opportunity in agriculture shifted from
producing raw foodstuffs (e.g., wheat, rice, miliyit, cattle) to manufacturing these foodstuff$oin
name-brand foods with long shelf lives (e.g., cisreaondiments, processed cheeses, canned foods
frozen foods, and junk or snack foods).

It became patrticularly profitable to make junk oask foods, products that initially consumers didn’
know they wanted, but which they developed a segiyumlimited propensity to consume.
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Additionally, in the postwar US economy, the supphd demand for a new type of food arose — a food
type defined not by its taste, price, or avail@jilbut by its long shelf life and speed of servifast
food.

HOW FOOD ECONOMICS CREATED THE WELLNESS FOOD OPPQRNITY

During this period of great technological advancesur food supply, our knowledge of basic nutritio
was just evolving. Many of our food scientists amfjineers, let alone the consuming public, didn’t
know enough about the need for proteins, vitamamsl minerals. Each food company concentrated on
making each product taste better than that of dmepetition, last longer, and be safe from contationa

by microorganisms.

Processed and fast foods effectively didn’t exastrhost Americans at the end of World War 1l. Be t
end of the twentieth century, processes and fast-ales had risen to dominate the US$1 trilliawdfo
industry.

Despite making basic calories affordable for evagyaur food industry unwittingly injured the hdadif
much of the nation.

In order to make their products taste better, thdged fat. The better it tasted, the more custemier
their products. The more customers ate their mtsguhe fatter they became. The fatter customers
became, the more food products they were ablerewne on a daily basis — and so on, and so on, and
SO on.

In order to make their products safe from contationathey pasteurized and/or heated them. Toalay,
canned foods and virtually all milk and juices pesteurized. Unfortunately, the application ofthea
food, as well as its storage over time in cans@hdr airtight containers, destroys many of thamins
and some of the minerals. In general, canningrandt other types of food processing do not affect
proteins, fats, and carbohydrates.

In order to increase the shelf life of their progu@s well as to add to their safety), food preds@dded
preservatives ranging from enormous amounts ofusodsalt) to dizzying array of chemical compounds
in supposedly “safe” amounts. While a typical adefuires about 500 milligrams a day of sodium,
which found naturally in common foods, salt is sdely added to most processed foods that the tlypica
US adult consumes 10 to 14 times this amount per ttaaddition to desensitizing our taste budshsm
natural, unprocessed foods no longer taste godidsghe primary cause of high blood pressure,civhi
leads to increased risk of stroke, heart diseaskk@ney failure.

In order to get people to consume more of theidpet, producers chemically altered the flavouriags
that people would continually crave more and mdr#heir single product rather than naturally segkin
the variety in foods that their bodies require.

EMPTY CALORIES: THE CORE OF THE FOOD SUPPLY PROBUE
The end result is that today the US food suppldaminated by what nutritional experts cafhpty

calories — food containing high amounts of caloric energy lmw (or empty) in essential vitamins,
minerals, and proteins.
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The human body can consume only 2,200 to 2,900iealper day for energy without becoming obese,
but it must get the required amounts of proteitamins, minerals, and healthy fats along with these
calories. Just a quick glance at the nutritioakd printed on any processed food label showshad w
we are not getting along with our calories.

A typical can of soda contains 140 empty calori@® ihilligrams of sugar, 70 milligrams of sodium,
added caffeine, various preservatives, and O maltigs of proteins, vitamins, and minerals). A tgpic
fast-food meal contains an incredible 1,000 catone more with few essential vitamins or minerals.
One 1 ounce serving of Lay’'s potato chips (“Bet€an’'t Eat Just One”) contains 230 empty calories
(plus 270 milligrams of sodium).

But these foods are even worse for what they ddagorthan for what they are missing: Most empty-
calorie foods have incredible high levels of fahieth is added to make them taste better. A hdatd
should yield about 20% of its calories from fatqlearam of fat contains 9 calories) and the reshfr
carbohydrates and proteins. Just one deluxe MdD@naurger contains 810 calories, with an incréalib
490 calories (55 grams, or 61%) from fat. Everhwiit the medium-size French fries (containing 450
additional calories and 22 grams of additional, fa%) grams of fat is the amount you should consume in
an entire day, not the amount you should consuoma & single item of foodThe typical American now
eats three hamburgers and four orders of Frenet éach week.
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In contrast, foods in their natural (unprocessed) wte are packed with caloric energy, vitamins,
minerals, and low levels of fat.

Fruits are high in carbohydrates, vitamins, andardls and contain virtually no fat. A banana corga
103 calories of energy with 0 grams of fat. Freshetables contain enormous quantities of vitamins,
some protein, and almost no fat. A single stalkrafccoli contains 5 grams of protein with no &aid a
single medium-size potato containing 100 calorias & grams of protein and no fat. Moreover, when
eating a natural food, people typically tire oftdste and automatically seek out different natioadls —
containing the different vitamins and minerals tifatir bodies require on a daily basis.

Fish, beef, and chicken are loaded with proteitameins, minerals, no carbohydrates, and widelyinary
amounts of fat. A 6 ounce (170 grams) servingisif {halibut) contains 35 grams of proteins with 2
grams of fat. A 6 ounce (170 grams) steak (rib) entains about the same amount (39 grams) of
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protein — but an incredible 55 grams of fat as w&lb ounce (170 grams) serving of chicken (lighd a
dark meat) contains 46 grams of protein with 25gaf fat.

Unfortunately, we no longer eat as our ancestods @i even as our parents did. Meals used to be
prepared at home primarily using fresh foods andhout adding much fat, salt, or chemical
preservatives.

Today, most of us are too busy to prepare foods fro fresh ingredients, so we purchase foods that
are partially or fully ready to serve — foods procesed with much added fat, sugar, sodium, and
chemical additives.

The percentage of meals eaten or prepared away limne (restaurants, take-out) has increased more
than 50% since 1970. Meals prepared outside theelere much higher in fat and sodium and lower in
vitamins and minerals than meals prepared at hoeser when compared to meals at home made from
highly processed foods. Ironically, being biolmdly programmed to like the taste of fat — a tthét

was responsible for our very survival in prehistaimes — has now become the cause of our worst
medical problems.

ECONOMIC VERSUS AVARICE AND OUR FOOD SUPPLY PROBLEM

Wellness entrepreneurs should keep in mind thatssdious as the manipulation of our food supplyma
seem in hindsight, none of it was done with insidiantent.

Entrepreneurs and business people added fat tibodrto make it taste better, not to create a naio
overweight and obese individuals. Entrepreneudskarsiness people canned and processed our food tc
increase its shelf life, not to reduce the amountimamins and minerals and decrease wellness. And
entrepreneurs and business people hydrogenatedoonsake foods look better and last longer in the
supermarket, not to turn good fats into bad fat$ ianrease heart disease. Unfortunately, compalinde
by laws of economics that led thousands to imitagr behaviour, the effect on our food supplyhs t
same as if this manipulation had been carried authfe worst of insidious purposes.

These actions were taken in response to often mlisdwr uninformed consumer demand.

Moreover, the same laws of economics that compaliode wellness problems will now be applied to
fix them, as virtually every provider in our foodpply chain will be forced to embrace the wellness
industry or get out of the way for those who do.

As sad as the problems with our food supply may see the creation of these problems has also
created the greatest opportunity within the wellnes industry — the opportunity to provide
consumers with health foods and dietary supplement® fix the problems with our modern food

supply.
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MAKING YOUR FORTUNE in FOOD :

Retroactively in response to consumer demand atehpal government regulation, companies in the
food industry will begin fixing the problem thatety created. But the greatest riches await those
entrepreneurs who jump ahead of the consumer defoametliness.

The wellness fortunes to be made in food lie in basic areas:

1. Growing, finding, harvesting, transporting, andganeng healthy foods.
2. Teaching consumers how to choose health foods andtd limit their overall consumption of
food.

Even some religions have fallen behind, by focusingoiologically archaic laws of cleanliness (egtin
kosher) versus the dietary needs of most of themgregants, namely, eating healthy food, ingesting
sufficient vitamins and minerals, and avoiding atyes

Governments have fallen behind, such as the US rbapat of Agriculture (USDA) is to protect the
incomes of farmers, not to protect the food supyglyonsumers. In 1776 when this department was
formed, farmers represented 95% of the populatioth farm sales comprised 90% of the nation’s
economy. Now, farmers represent less than 2%efX8 population, farm sales are less than 0.5% of
the economy, and the majority of US citizens areraeight and malnourished.

US$ 1 Trillion Food Industry
Agriculture $45 billion
Food processing and distribution $455 billion
Restaurants $400 billion
Diet supplementation $70 billion
Other $30 billion
Total US food sales $1,000 billion

Our food contains high amounts of fat and caloriergy but is low (or empty) in essential vitamins,
minerals, and proteins. This is about to changeoasumers become educated and begin demanding
healthier foods of all types.

AGRICULTURAL SUBSIDUY PROGRAMS

Two major areas of agriculture should rapidly chreamgresponse to consumer demand for wellness: (1)
which foods (healthier) farmers produce, and (2¥ farmers produce these foods (e.g., organic fagmin
and genetic engineering).

Even if you are not interested in becoming a welinéarmer, it is important to understand these
government subsidy programs for the following reaso

1. You are paying for them as a taxpayer.

2. Subsidised produce will compete with your wellnfessd products.

3 The keep farmers producing unhealthy foods, whiutrease the demand for more wellness
products and services.
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THE DAIRY DECEPTION

Milk and milk by-products are leading contributdosthe US$1.5 trillion sickness industry — milk sas
allergies, gas, constipation, obesity, cancer,tltBsgase, infectious diseases, and osteoporosis.

Yes, milk causes osteoporosis, despite the masggeptive advertising campaign by the ADA stating
that milk prevents osteoporosis. Due to the amaudttype of protein, (casein) in milk, this resuh a
great loss of calcium in the bones. Calcium comt@dinaturally in vegetables is much healthier,ezdsi
absorb, and more abundant.

A typical cow in nature can produce up to 10 pouoidsiilk per day, whereas today’s tortured modern
dairy cows produce up to 100 pounds (45 kilogrards -itres) of milk per day. This is because cows
today are given massive amounts of specialised ¢wes) like bovine growth hormone (BGH) to
increase milk production. The USDA allows drinkimgik to contain from 1 to 1.5 million white blood
cells (that’'s pus to a non-biologist) per milliétr These growth hormones, antibiotics, and pusirem

the milk after processing, which causes dire medioasequences for people, especially children, who
consume dairy products.

Any US brassiere manufacturer will tell you thalesahave been good the past few decades since the
introduction of BGH in milk, because BGH and otl@rmones have increased the size of the average
teenage human female breast and have decreasadelod menarche. What the brassiere manufacturer
may not be able to tell you is that these same bpe® are also a major cause of the increase istbrea
cancer in adults.

The worst thing about dairy products is not thease they cause, the torture for the animals ieelor
the terrible impact on the environment — the wdtingig about dairy products is that they are theomaj
cause of more than 61% of our population beingweggght and obese.

Milk contains no fibre and is filled with saturatéat and cholesterol. A glass of milk is 49% fand
cheeses are more than 65% fat. Milk really shi@ctalled “liquid meat” — one 12 ounce (340 grams)
glass contains as much saturated fat as eightsstfijpacon. When it comes to obesity and being
overweight, milk is even worse than beer — a 12ceuf340 grams) glass of milk contains 300 calories
and 16 grams of fat, whereas a 12 ounce glassesfdmmtains 144 calories and no fat. To counter th
undisputed truth of these facts, the dairy industmsne up with the deception of 2% and “low-fat” knil
2% milk contains 24 to 33 percent calories of fatl a only slightly less fattening than whole milk
(which contains 3% fat by weight).

As consumers become educated about the detrimeffeats of drinking cow milk, they will develop a
voracious appetite for a wellness substitute. Thisoccur not only for milk, but for the thousamaf
unhealthy food products that currently dominateraodern food supply.

WHAT RESTAURANT ENTREPRENEURS NEED TO KNOW

The average American family spends 45.6% of ttedfbudget on meals prepared outside of the home,
but households with incomes of US$50,000 or moend 0% of their food budget on meals prepared
outside of the home. Although baby boomers coreidy 28% of the US population, boomers account
for more than 50% of households with incomes ov8$%&0,000 and 60% of the household with incomes
over US$100,000.
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The single item that characterises most boomerdipgro date is the desire for products that remind
them of their youth. In restaurants, they havehamt much to choose from in this regard, other #han
few establishments with themes or menus reminisoém®arlier times. But think for a moment what
would happen if boomers could choose restauramtissterved health cuisine that could actually make
them younger or could slow down the effects of ggmthe future — cuisines like Gardenburger meatle
patties, or just ordinary cuisine prepared withibvet addition of heavy creams or saturated fats.

Boomers would flock to such restaurants, as eviggrzy the fact that such health-food restaurants
already exist in almost every city, and most regufzscale establishments have added one or twihiyeal
vegetarian entrees to their menu.

Instead of being considered fringe-type food or aitiimg grudgingly added to restaurants’ menus, by

2010 healthy cuisine will be almost universal. \\as today people choose restaurants mostly based o
taste, price, and convenience, millions will sodroase restaurants based on the healthiness of the
cuisine or how they will feel afterward.

You might think that healthy food simply doesn’stia good, yet once you get the toxins, high lewéls
sodium, and dangerous chemicals from process foat®f your system, you won’t believe what you
have been missing. There is nothing more delictbhas food in its natural state — from bananaseshf
grains to raw vegetables — but our taste buds haga chemically altered by processed food companies
for so long that most of us have been unable toempte them.

Consumers everywhere will soon understand thaetieerla monumental connection between the food
they consume today and the way their bodies wall fenight, let alone tomorrow.

“Let food be your medicine and medicine be your fod.”
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MAKING YOUR FORTUNE in MEDICINE

HIPPOCRATES: THE FIRST WELLNESS PRACTITIONER

Hippocrates (460-377 B.C.) regarded the body astele” being rather than just the sum of operating
parts — whereas today modern medicine often treath organ or illness in isolation. Hippocrates
studied each patient in his or her own environméotn their occupation to their diet. In doing so,
Hippocrates came to the conclusion that healththvasatural state, that disease was abnormal,hed t
the role of the physician was to assist natur@g¢@ain its natural (i.e., healthy) state. But mogiortant,
Hippocrates was the first physician focused on preanting disease as well as treating diseask all
areas of medicine, he taught that the right typesaurishment and exercise were the key to both
avoiding sickness and regaining health. This is kiey difference between wellness and sickness
medicine: avoidance and prevention.

Our bodies evolved on this planet to exist in tmatural state (i.e., good health) based on a alatiiet
and a natural amount of exercise.

It is easy to see how far we are today from thisinah ideal in terms of our health. Our Westeret @
far from that of our biological ancestors — it cans much more fat and is low in essential vitanand
minerals. Similarly, few of us get the amount géreise all day long that our biological ancesigos
naturally in their daily search for food and shelte

The ability to watch cells function, especially iraction to invading bacteria and medicines, led
biologists and physicians to believe that theyIljnhad the tool to discover why medicines worked.
Doctors became international heroes as they eliethanajor diseases (e.g., smallpox, tuberculosis,
typhoid, polio) that had been the scourge of hurmahk

Emboldened by this success, most Western medieatifponers and researchers also began arrogantly
rejecting age-old treatments and cures that hadnagkated over the millennia — simply because they
could not scientifically explain their function.

Virtually everything we know today about the criicbiochemical functions performed by proteins,
vitamins, minerals, and nutritional supplementesaglace on a molecular versus a cellular level.

Today we also know that it is the individual qualdf each cell that matters most when it comes to
human longevity, vitality, strength, and everytheglge we desire from medicine beyond the treatraent
disease — in short, wellness.

Since our cells are constantly being replaced ohamly to monthly basis, the quality of our caisa
function of the quality of the molecular reactidhat constantly occur in manufacturing them.

The quality of these molecular reactions is depehda the quality of their components — the amino
acids (proteins) and minerals that are the buildilogks of cellular matter and the vitamins and erats
necessary as catalysts to combine molecules franmraterials.

Scientists generally agree on the daily componeetessary to properly regenerate our cellular matte
13 essential vitamins, 14 essential minerals, @hdasic amino acids (10 of which we must get from
external sources). But scientists are far froneaigig on how these components combine in our bodies
to form the complex proteins that make up our imhlial cells. Scientists have identified more than
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100,000 different proteins in our bodies, manufeedurom the same 20 basic amino acids, and dfe sti
identifying thousands more complex proteins fadtean they are learning about specific protein
deficiencies and how to treat them. We have jistavered that each cell contains its own timelclac
biological programming for regenerating itself — BN but at this point in time we have a long way to
go before we are able to read this programming.

The best we can do today when it comes to prevemiwellness medicine is to seek out the natural
type of diet and natural program of exercise oainprescribed by Hippocrates. Today, this meaes
following:

1. Eating the proper amount (calories) and types ofl$o(e.g., unsaturated fats, fibres) to maintain
optimal health and avoid obesity.

2. Avoiding harmful chemicals and hormones in our feodspecially those contained in dairy and
animal foods.

3. Eating foods (including supplements) that yieldadydsupply of our requisite vitamins, minerals,
and basic amino acids (proteins).

4. Exercising throughout the day to yield the equimtilgf a natural amount of exercise.

This is much easer said than done in our moderietyocEating only the amount of calories you need
requires a great deal of self-discipline — espbcghce your body is programmed to eat each medl a
it were going to be your last and to store fatléder consumption. Avoiding harmful hormones and
chemicals is virtually impossible, as most themndreven disclosed — especially in meat or dairy
products. Ensuring a minimum daily supply of vitammand minerals is difficult because many are
missing from our processed food. Many supplemdotsiot currently contain the items state on their
labels. Finally, if you were to try to get the safmatural” exercise as our ancestors, you woulbaite
time during the day to do anything else.

Between one quarter and one third of the dietapplaments (vitamins, minerals, and herbals) sold in
the United States today have one or both of tHevihg problems: (1) The products do not contairatvh
they say they do on the label. (2) The productgain undisclosed dangerous substances in adddion
what appears on their labels.

No wonder about a third of the people who havedtidigetary supplements have found them to be
ineffective or even dangerous.

ConsumerLab.com independently purchases most heods within each category of supplements and
then scientifically tests them to ensure that thaytain the ingredients, and only the ingrediesiiste on
their labels.

Although ConsumerLab.com provides consumers a tvealt information about each category of
supplements, the CEO, Cooperman is careful nokpoess his own or any other opinion regarding the
medical efficacy of a particular product categorthe business of ConsumerLab.com is strictly lichite
to rating the manufacturing quality control of imdiual brands.

What patients needed most wasn’'t more new techgiplogt the ability to make intelligent choices
between the dizzying array of competing health pland new medical technology that was already on
the market.
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To date, ConsumerLab.com has tested 400 differ@oiugts in 20 categories, representing about 90% of
all supplements sold in the United States. Accmydio Cooperman, “More than one quarter of the

products we have tested have failed, and this numag been as high as 60% for some categories.”
They also test popular fortified foods like Tropieacalcium-enriched orange juice.

Products are tested for the following criteria:

1. Identity and potency. Does the product meet reisegnstandards of quality, and does the label
accurately reflect what is in the product?

2. Purity. Is the product free of contaminants?

3. Bioavailability. Can the product be properly usgdhe body?

4, Consistency. Does the product have the same fgeptitency, and purity from year to year?

Products that pass are post on the company’s ek siww.ConsumerLab.com.

The wellness industry is growing so fast that tbeegnment agencies that normally regulate medicines
food, and commerce cannot keep up. Private, dedieantrepreneurs like Dr Tod Cooperman, who are
stepping in to serve the consumer’s need for qualintrol, may eventually prove more effective for
consumers than the traditional government agenicagcurrently regulate the sickness industry.

The Fitness Institute is run by some of the begsplans and therapists in the country, but theglya
see a patient with a disease. Instead, the Fitimssisute focuses on the prevention of diseasergmo
very healthy individuals — keeping wellness-orienpeople from becoming customers of the sickness
industry.

Here’s what a typical six-hour first visit to thé@ress Institute (which costs about US$600) inchude

An analysis of all body systems, including canagesning.

Blood and urine tests to assess your risk for ldiselase, diabetes, infection, and anaemia.

A maximal treadmill stress test by a cardiologisstreen for heart disease and assess your fitness
level.

Written evaluations to assess medical history,qreisstress factors, and nutritional adequacy.
Hydrostatic (underwater) weighing to determine yparcent of body fat and ideal body weight
(based on BMI).

Pulmonary function tests to screen for obstrudiivg disease.

Orthopaedic evaluation by a physical therapistdseas your strength, flexibility, and risk for
orthopaedic problems.

One-on-one wellness counselling to review resuftd eecommend necessary changes in diet,
exercise, and stress management.

Screening test for colon and breast (women onlgtea

A take-home copy of Maintaining the Miracle: An Osvis Manual for the Human Body, a
comprehensive personal wellness encyclopaediaghduliby the Fitness Institute.

PHYSICAL EXERCISE: A WELLNESS ENTREPRENEURIAL OPROUNITY

The words physician and physical, as in physica@rase, come from the same Greek word, physis,
which loosely translates as “nature”. This conioecis more than just etymological.
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Many people today mistakenly think of physical @& as something primarily for aesthetic rathanth
medical wellness benefits. This is far from thahr— a lack of regular physical exercise is aiiiéiol as

the cause of approximately 12% of the 2.1 milli@atths in the United States each year, about 250,000
people.

Thousands of studies have shown direct relatiosshgiween a lack of physical activity and coronary
heart disease, hypertension, cancer, diabetestgnand depression.

Yet amazingly, only 15% of US adults engage in lagwigorous physical activity and 60% report
getting effectively no exercise at all from a reqgubr sustained leisure activity.

It is difficult today to get what Hippocrates mididve prescribed as a “natural” amount of exercise.

Many of us have sedentary occupations, with ltitlee for exercise outside of work. Most of us live
urban environments with inclement weather. Moreowden it comes to exercise, our bodies require
both generic aerobic exercise (running, biking) apekcific exercises (weight training, flexibilitsg keep

us healthy and functional.

Fitness careers of the future include the followdegified professionals:
Fitness trainer
Personal trainer
Specialty trainer / sports conditioning
Clinic exercise specialist
Chiropractor
Physical therapist
Nutritionist
Massage therapist
Seniors trainer
Youth trainer
Personal coach
Group exercise instructor
Yoga instructor
Pilates instructor
Performance training coach

Club One, established by the Kinneys, providesitmeorporate employees with free access to private
fitness facilities. The “convenience” objective ©fub One has always been a five-minute desk-tb-clu
experience. Having such a private facility locaa¢the workplace more than meets this objective.

Corporate members need much more education andvatioti. Club One facilities provides the
opportunity to serve people who really need themeeple who are overweight, people with clinical
issues and addictions, people with eating disord@an use exercise as the medium to start hetparg
make the right changes in their life.
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WHAT YOU MUST KNOW about HEALTH INSURANCE :

The health insurance system focuses on sickndserrétan on wellness — paying for the treatment of
symptoms of disease rather than for their prevardiatheir cure.

The biggest problem with our current medical camrance system, where more than 90% of expenses
are paid by someone other than the patient anddbtr deciding on the treatment, is that it isufsed
on paying for treating the symptoms of illness eatthan on curing or preventing iliness.

This is partly because it is much more profitalde rhedical companies to product products that ereat
customers for life — products that treat symptorhslisease rather than products focused on cures or
prevention.

Suppose you were a member of the board of direcibra pharmaceutical or medical company —
appointed to your position by a pension fund fa plurpose of increasing the value of their investme
Would you direct your company to spend millionsdoflars in R&D to make a one-time-use product
costing US$50 a pill that could cure or preventedse, or would you direct your company to spend
millions of dollars in R&D to make a product cogtionly US$1 a pill that consumers would take every
day for the rest of their lives, 365 days a year?

It's easy to see why the overwhelming majority efsnmedical technology today is focused on treating
the symptoms of disease rather than on cures geptien, and why 90% of pharmaceuticals sold today
are maintenance drugs consumers take daily faretteof their lives.

But the major reason that US medicine is not foduse curing or preventing illness is because the
insurance companies and ultimately the employemsaddave financial stake in the long-term heafth o
their employees.

Employees used to stay with one company for 25syearmore. Today, the average employee is
projected to change jobs more than 10 times owemhiher 45-year working life. Most of the major
illnesses on which you can spend $1 today to sa@® $omorrow (like heart disease from obesity or
cancer from poor nutrition) will not show up urdih employee is long gone or retired, at time th@0$1
cost is picked up by another employer or by taxmferough Medicare.

As medical costs have escalated, employers haeffaat, told their medical insurance companiegayp

for only those expenses related to keeping orrgethie insured back to work — and this does ndtde
paying for the prevention of a disease that wilt nmnifest itself during the expected tenure of the
employee with the company.

Weight reduction, nutritional advice, vitamins, mials, smoking cessation, and hundreds of other
wellness-related or preventative-type treatmergseacluded from almost all corporate- and goverrtmen
sponsored medical plans.

Most working Americans today receive their medicalurance through their employers, employer-paid
medical insurance premiums exceed US$600 billianagp@um — approximately US$5,000 per year for
120 million workers, covering 187 million peoplaciuding dependents.
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The GOLD MINE in WELLNESS INSURANCE :

Wellness insurance is health insurance that coegpenses to prevent disease (e.g., weight control,
vitamins, supplements, and exercise), along withomiamedical expenses above an annual deductible
amount. Every wellness entrepreneur must undetsta@finess insurance for two reasons:

1. Most of the purchasing of wellness products andises will eventually be paid by wellness
insurance.

2. There is a great business opportunity in switcliagsumers from sickness insurance to wellness
insurance.

Every business person will want wellness insurdocenis or her own family, and US employers will
have to offer wellness insurance to their healtmpleyees in order to keep them from leaving for
competitors who do.

Some wellness companies may stumble simply bedhegdail to properly structure their products ® b
covered by wellness insurance. Some health insaraompanies will benefit by being the first toenff
wellness insurance products, and some health insereaompanies will suffer great losses when their
healthy customers switch to wellness insurancejigeonly unhealthy insured in their risk pool.

Health insurance companies spend about 20% on eagsh That is, US$25 overheads are typically
incurred to process any claim. Thus small ticteahs are best left to be self insured.

About 22% of employees with employer-paid healtsunance (or one of their dependents) have a pre-
existing medical conditions. This unfortunate 28%ize medical services far in excess of the tgpic
US$5,000 annual premium paid by their employer eytlverage about four times this amount
(US$20,000) per annum on a recurring basis.

Insurance companies agree to cover this 22% ofaltityeemployees costing US$20,000 per annum only
because they also receive the US$5,000 per annamiymn on the 78% of healthier employees who
incur almost no annual medical expenses.

Today, with 27% of Americans obese and 61% overagitne overwhelming majority of non-geriatric
healthcare expenses are incurred by people edsthyifiable by their diet, weight, or smoking habit

Individuals in the 78% group of healthy employeathaut pre-existing medical conditions can now
choose to drop the employer-based sickness inseirsystem before it drops them — opting out of the
employer-paid health insurance monopoly.

Healthy Americans want more wellness options onadeductible basis, and they want
economic credit for making wellness decisions taitiay will save everyone money tomorrow.
Private employers cannot be expected to pay (andapa pay) for the unlimited sickness
expenses of a minority of their employees — esfigaien this situation was created in part by
government policies subsidising sickness insteadediness.



